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Thank you for considering the Tyler Robinson Foundation
as a beneficiary of your fundraising activities.

We appreciate your efforts and support of our

mission to help families battle the unseen costs of
childhood cancer.
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INTRODUCTION

GETTING STARTED
This packet has been created to help you better understand the
Tyler Robinson Foundation and to be used as a tool for your school
to enhance their current fundraising efforts though supporting TRF.

BACKGROUNDER

TRF received its 501(c)(3) status in December, 2013 and is headquartered in Las
Vegas, Nevada. Founded by the Grammy award-winning band, Imagine Dragons
and the Robinson family in 2013, TRF is dedicated to helping families with the
unseen costs of pediatric cancer. Whether the family needs financial support for
childcare, job loss, or bills, we work with them using a designated family representative and a financial planner to assist them with payments, budgets, and customized
debt reduction strategies. For more information about TRF and to make a secure
donation, please visit: www.TRF.org

HISTORY OF TRF
Tyler Robinson was the youngest of six siblings
and a typical teen filled with spirit and enthusiasm. When Tyler was diagnosed with cancer at
age 16, his older brother Jesse immediately set
out to find ways to help him deal with the most
painful moments of treatment. As passionate
music lovers, Jesse and Tyler found a connection
to the Imagine Dragons' song, It’s Time. Lyrics
from the song became their anthem and brought
them both comfort. That lyric that resonated with
them most proclaimed, "the path to heaven runs
through miles of clouded hell." Imagine Dragons’
front man and lead singer Dan Reynolds, heard
about Tyler’s story and wanted to meet him
during a show in Utah. Tyler along with Dan,
Wayne Sermon (guitarist from American Fork,
UT), Dan Platzman (drummer from Atlanta, GA)
and Ben McKee (bassist from Forestville, CA),
developed a close friendship with the brothers
from that moment on. When Tyler unexpectedly passed away on March 4, 2013, Imagine
Dragons reached out to the Robinson family to
share their love for Tyler as well as the
positive impact his life had on them. Together,
they created TRF to honor him. TRF's mission is

to strengthen families finacially and emotionally
as they cope with the tragedy of a pediatric
cancer diagnosis by offseting out-of-pocket life
expenses. TRF received its 501(c)(3) status in
December, 2013 and raised near half a million
dollars in their first year. Supported by generous
corporate sponsors including SAP and Hard
Rock International, and by partnering with
entities including Primary Children’s Medical
Center, Mattel’s Children’s Hospital UCLA,
and others, TRF is touching families’ lives and
supporting them through their toughest times.
An important aspect of TRF is the way money is
dispersed to grantee families. Each family is
assigned a TRF representative and financial
planner to provide them with the necessary
resources to help alleviate their financial burdens. This includes the most strategic use of the
grant money through budget management and
customized debt elimination strategies for each
family. In addition, $0.85 of every dollar raised
goes directly to TRF families and to further our
mission. Watch this video to learn more! https://www.youtube.com/watch?v=ISpAgxW1vQw

WHAT TRF DOES & WHAT MAKES US DIFFERENT?
We help local families battle the UNSEEN costs of pediatric cancer in a way no other organization does. TRF families receive grants up to $30,000 and the aid of a volunteer financial advisor and TRF Rep, to act as a support and
point of contact for the family to the foundation. TRF is helping families focus on each other rather than their circumstances.

WHY CHOOSE TRF/ FOR YOUR SCHOOL FUNDRAISER?
Because your students, like other students in the past, will feel a heightened connection to the cause and the support of TRF and Imagine Dragons. We have gone out of our way to make each school fundraiser as personal of an
experience as possible.

WHAT TRF CAN DO FOR YOUR
SCHOOL FUNDRAISER GETTING STARTED

CUSTOM ONLINE FUNDRAISING PAGE FOR YOUR SCHOOL

VIDEO ASSETS

ITEMS TO AID YOUR
FUNDRAISER

Your school will be given its own
custom online fundraising platform
(similar to gofundme.com). Here
you will be able to direct secure
credit card donations, where money
is deposited directly to TRF.

Your school will be provided video

Your school’s student government
team will be provided Team TRF
Swag, such as shirts, hats,
wristbands, stickers, and
informational items that can be
used to sell or to encourage
student participation.

Set up your school fundraising
page here: http://team-trf-schoolfundraiser.everydayhero.com/us/
get-started

assets to enhance the experience.
Video 1 – A three-minute video
explaining the history and mission
of TRF, and how we have created a
unique experience for your school’s
fundraiser. This is to be used at
assemblies and events to educate
the audience on your school’s
fundraiser for TRF.
Video 2 – A short forty-five second
video that students will be able to
send to their network to announce
the school's fundraiser and to
request donations to your school's
online fundraising platform.

LOCAL FAMILY SUPPORT

THANK YOU FROM TRF

TRF will explore the potential opportunity of identifying a family in
your area that may be qualified for a
TRF grant. If a family is nearby, we
can coordinate a surprise visit with
you school's student council.

Plaque of Imagine Dragons holding a customized poster/banner for
your school.

Your school may also create a
customized Team TRF T-Shirt sales
page for our print-on-demand Team
TRF tees, with all proceeds coming
back to TRF.

TEAM EFFORT:
Getting other schools in your community to join in your fundraising efforts could enhance the
experience and impact of your fundraiser. This is best seen when combined efforts from one or more
local elementary schools, junior high or middle schools, high schools, and universities takes place.
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MEET WEST JORDAN
HIGH SCHOOL
West Jordan’s Fundraisers Over the Years:
2014 – First TRF fundraiser generated $26,000
2015 – Second year selecting TRF, students caught the fire and raised an additional $40,000
2016 – Third year of fundraising and students topped previous efforts with $54,000
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ODD JOBS
examples

EVENT DESCRIPTION
Every Monday through Saturday of a particular month, students meet at a designated gathering place on school campus. Groups
of 4-7 are organized, depending on attendance, and assigned to a neighborhood within school boundaries. Students then go
door-to-door asking for donations for the charity in exchange for service. (These services included raking, weeding, yard cleanup, window washing, car washing, dog walking, etc.)
EVENT DESIGN
Depending on the size of your city, you may or may not have a firm grasp on the best neighborhoods to approach for this fundraising activity. If you do not, obtain a map of your city from City Hall and have it laminated. Use this map to target your community service activity based on general socioeconomic data. Here are steps one of our partner high schools used to build out their
plan of attack:
• Google the average price of a home in your city.

• Go to Zillow.com where you can see approximate home values for different addresses or regions.
• Identify neighborhoods in your city and approximate the average value of homes using Zillow.

• Any neighborhood where the average home value is greater than the average of the city should be marked in green.
If the neighborhood is average, mark it in orange. Apartments and commercial areas are in red.

• Circle and number the neighborhoods to prioritize your approach. Create individual maps for supporters.
• If you elect to use Google Maps to create individual maps, ensure you zoom in to get the layout of the neighborhood,
including at least one major road so navigating is easier.

ADVERTISING & INCREASING ATTENDANCE
The effectiveness of this effort is 100% dependent on students attending. Consider creating incentives for participation to get
students excited. Ex: TRF t-shirts, raffles, school event tickets, etc.
Getting teachers and administrators involved will be a huge help. Rely on them to help promote these things in their own neighborhoods via social media, or offering extra credit to students willing to participate.
Lastly, consider working as a team to distribute flyers in the community. Include information about the charity, an approximate
date of arrival, contact information, and some suggestions of service activities. It is a lot of up-front work but will allow the efforts
to run more smoothly, while also allowing the students to be more credible upon arrival.
DAY-OF INFORMATION
When you’ve gathered your groups together, ensure you take roll (if you’re facilitating a raffle or offering extra credit), and review
the service rules. It will be important for you to remind students that they cannot get on roofs, ladders, or participate in anything
dangerous. Also, it will be important for them to stay in groups no smaller than 4 people, for safety reasons. You will also provide
each group with a couple handfuls of TRF’s pamphlets for distribution to the homes.
It will be imperative to assign one person in each group to manage the map. You will want a map returned and homes crossed
off as they are visited. Keep a master copy of this progress to ensure all homes are visited, but none are duplicated. You will also
want to assign one person to
manage the money that is collected. You can collect cash, but you can also direct homeowners to a digital fundraising page so
that no money has to exchange hands.

MOVIE NIGHT
examples

EVENT DESCRIPTION
Movie Night – Select an upcoming movie premier. Purchase tickets for a prescreening of this
movie to provide an opportunity to see it before the official premier date.
EVENT DESIGN
Theaters require you to begin by requesting a prescreening of a movie on their webpage. This
process can take up to a month with the ticket printing adding another two weeks. Advanced
planning is vital as you typically have a very limited time to sell tickets. As you sell tickets, consider creating a process that allows you to capture attendees’ email addresses. You can follow
up after the premiere with links to your schools fundraising platform as well as more information
about your charity efforts.
Cinemark Movie Theaters, Regal Cinemas, AMC Theaters, Carmike Cinemas, Cineplex. An
additional option is using a platform like Filmraiser.
EVENT FACILITATION
On the day of the screening, plan on having student government in place at the theater to collect movie tickets. Please keep in mind that the theater will be uninvolved when it comes to controlling who attends the event. You may also choose to integrate a raffle. You may include 1 raffle
ticket with each movie ticket, and sell additional raffle tickets at the door of the theater. If you add
a raffle element, reach out to local businesses to provide prizes. Prior to the screening, once all
guests have arrived in the theater, introduce the charity and provide some details of your efforts
and goals, conduct the raffle, then begin the movie. Consider placing donation jars at the entrance of the theater so guests can leave donations as the exit.

RESTAURANT NIGHT
examples

EVENT DESCRIPTION
‘Restaurant Nights’ are facilitated through local restaurants that are willing to donate a
percentage of their revenue generated on a specified night. This can be a good way to get
families in the community involved in the charity efforts.
EVENT DESIGN
Approach local restaurants at least a month in advance and work with them to identify a night
ideal for your cause. Make sure to get contact information from the managers, as well as parameters for the marketing of the fundraising evening. Obtain or create flyers with all the details of
the event. Plan on having members of student government present the night of the event to build
buzz and awareness.
EVENT FACILITATION
On the day of the event, place flyers in each teacher’s mailbox. Encourage them to announce the
details in classes and encourage the students to participate. While there is not much to facilitate
at the restaurant the night of, have students take shifts to be on-site to pass out flyers and build
awareness.

OPENING CHARITY
ASSEMBLY //

OPENING CHARITY ASSEMBLY
EVENT DESCRIPTION
Gather the entire student body together for a reveal of the chosen charity foundation. Include performances by the band,
cheer team, dance companies, etc. Layout the agenda to be inspiring and heartwarming. Share the TRF intro video and set
the tone.
EVENT DESIGN
Create a detailed agenda, or run of show for the assembly. Consider making videos to introduce and advertise the specific
activities and events. Distribute purple silicone TRF wristbands.
EVENT FACILITATION
Agenda should be made at least 2 weeks before the event. All assembly participants should arrive at least an hour prior to
start-time. All assets (videos, posters, flyers) should be complete one week before event. All tech should be tested and working.

PENNY WARS
EVENT DESCRIPTION
Penny Wars is a fundraising effort and a competition between the sophomores, juniors, seniors,
and faculty. The general purpose of the game is to fill designated jugs with the most pennies. If
one grade or group wants to sabotage another, they can add dollars or silver coins to the competition’s jug, to have that amount deducted from their overall penny count. Example: If faculty is in
the lead with the most pennies, seniors can either gather more pennies or can drop silver coins in
the faculty jug. Nickels deduct 5 points from the faculty total, dimes deduct 10 points, and so on.
Dollars can also be added for 100 points deducted. A friendly competition for a good cause.

PENNY WARS
PENNIES +1
NICKLES  -5

DIMES -10
DOLLAR  -100

QUARTERS -25

EVENT DESIGN
The items needed for this event are four 5-gallon water jugs, and a place where everyone can access them, while also
remaining supervised. Student leadership will make posters as well as labels for each jug. Jugs are often placed in the front
office of the school to ensure they’re accessible but also supervised. Request that updates are provided via the school announcements as to who is in the lead. You may consider providing a grade-level incentive for the group that wins this effort.
EVENT FACILITATION
The game typically runs through the duration of the overall fundraising effort. Each month the contents of the jugs are
removed and counted. Announcements are made to inform the student body of the progress as well as the leaders.

PENNY WARS
examples

CRUSH SODA GAME//
SAVE IT OR SHAVE IT
examples
CRUSH SODA GAME
EVENT DESCRIPTION
Make cans of Crush Soda available to send anonymously for $2. Crush Sodas are then delivered
to students in their first period class.The students buying the Crush Soda also have the option
to pay $2 extra for ‘secrecy insurance’ in order to keep their name anonymous. The receiver of
the Crush Soda has the option to pay an additional $2 to find out who sent the Crush to them. If
the sender bought insurance, the receiver cannot find out who sent it even if they pay to find out.
Each Crush Soda should be numbered and labeled with the correct room number of the receiver’s first period class, and the first and last name of the receiver.
EVENT DESIGN
Designated a month that this effort can be facilitated. Ensure that the Crush soda is purchased
and that student leadership has made posters for display a week before the effort begins. Schedule your student leadership and arrange a calendar to ensure that a table is manned before
school and during lunch each day during that month.
EVENT FACILITATION
A cash box should be kept in the office for daily retrieval. The student leadership will be scheduled for shifts at the selling table daily and will collect the cash box before the shift and be responsible for returning it after their shift. The sales table should be clearly marked with posters.
You may consider students being able to wrap their can in a TRF wrist band for an additional $1.
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SAVE IT OR SHAVE IT
EVENT DESCRIPTION
Save it or Shave it was an event that consists of 1 student who was known by a majority of the school
and has a significant amount of hair. The student body is given a choice to donate money to the
SHAVE IT envelope or a SAVE IT envelope. At the closing assembly the totals are unveiled, and if
SHAVE IT got the most money then the student shaves his head in front of the school.
EVENT DESIGN
The most important thing about this event is commitment from the individual. Each morning the
contestant must meet with the officer assigned to retrieve the two manila envelopes. The
contestant is expected to wear both envelopes which are tied on string around their neck during
the fundraiser time period. The contestant is also encouraged to wear the envelopes at charity
events, and games. The contestant is also encouraged to self-advertise on social media, in the
hallways, and at all charity events. The only items needed for this event are the two envelopes,
one that says “SAVE IT” and one that says “SHAVE IT” and the string to attach these to the person. At the end of each day, the officer is responsible for seeing that the envelopes are returned,
and the amount of money for that day is counted, noted, and put away in a cash box.
EVENT FACILITATION
On the day of the opening assembly, the contestant should be presented to the student body as
the individual for the event. They should encourage the student body to donate to the event! On
the day of the closing assembly, the result should be a quick transition event. While one officer
is announcing the individual and asking them to come forward, another officer is putting a chair
right in front of the podium, with scissors to either fake the cut, or actually cut the hair. Once the
contestant has reached the chair, their hair is put into a ponytail by the officer. The announcing
officer then will then say whether the contestant raised enough money to have their hair saved,
or shaved. If the hair is shaved, the officer with the student may cut off the ponytail leaving just
enough hair for a decent cut. When the contestant is chosen before the charity begins, a proper
hair cut should be scheduled for them in case they must shave it. It also must be paid for by the
school and not the contestant. Once the officer cuts the hair, the student may then leave to get
their proper haircut.
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BASKETBALL GAME
COLLECTIONS//

BASKETBALL GAME COLLECTIONS
EVENT DESCRIPTION

BASKETBALL

The idea of the Basketball Game Collections is to collect as much money as possible at halftime of two boys’ and girls’ basketball
games from those who attend (any sporting events can be chosen for this). During halftime, student council reps would take the
microphone, explain the fundraising campaign and introduce the mission of TRF. Directions would be provided to the attendees,
explaining how hats/buckets would be circulated to collect donations. 6-8 student government officers would facilitate and oversee this effort.

TOURNAMENT

EVENT DESIGN

examples

This event requires 6-8 student government members to help collect donations. Multiple hats or buckets are needed for donation
collection. Team coaches, drill, dance company, and cheer squads need to be contacted to arrange the time to complete this effort
EVENT FACILITATION
On the day of the event, ensure that there will be student government members or assigned students are at the games, and that
they know where they need to be in order to pass the hats around. Also ensure the collection hats/buckets are available. Make
sure the announcer has a microphone ready, and that their script is prepared.

BASKETBALL TOURNAMENT
EVENT DESCRIPTION

BASKETBALL
COLLECTIONS//
BASKETBALL
TOUNAMENT
examples

Students pay X amount to play on a team of their choice:
The basketball tournament is an event where groups of three students are put in a team competing against other groups of three
students, for the chance to play in a championship game at the Closing TRF Fundraising assembly. The teams play in the gym in
half court games. At least eight teams need to participate, but there is no limit to how many can sign up to play. Referees are
optional. Each game is eight minutes and everyone will be able to play at least five games. The first four games are played for
points, which will decide where on the leaderboard the participating teams rank for the fifth game, and so on. From there, it’s single elimination.
EVENT FACILITATION
Student officers explain the rules and layout of the tournament, manage games, winners, scoreboards, and so on.

BUY OUT OF CLASS DAY//
COMMUNITY YARD SALE
examples

BUY OUT OF CLASS DAY

COMMUNITY YARD SALE

EVENT DESCRIPTION

EVENT DESCRIPTION

On designated “Buy Out of Class Day” students are required to attend their class periods for at
least 30 minutes, in which they have to raise $50 in order to “Buy-Out” of the next hour. Once a
class has “bought out” by raising that amount, they are free to enjoy karaoke in
the commons, basketball/volleyball in the gym, play on a game console in an unused classroom,
play ping-pong, enjoy performances in the commons from our fine arts programs (jazz band,
cheer, dance co.), play board games, watch a movie in the auditorium, or just hang out. All
activities are run by student leadership.
EVENT DESIGN

EVENT DESIGN
Begin planning your community yard sale at least 6 weeks in advance. Schedule carefully around
holidays or other major community events. Create a contingency plan to potentially hold the yard
sale indoors (school gym) in case of weather.
EVENT FACILITATION

The initial step of this effort is to coordinate with school administration. Once approved, fill out
a building use form and talk to gym coaches, custodians, and whomever is in charge of booking
empty meeting rooms/computer labs. Assign a member of student leadership to bring a gaming
console and be sure they stay in the room assigned for that area throughout the entire event.
Network and ask around for volunteered ping-pong tables, board games, karaoke equipment, etc.
Create a rotation sheet that assigns where specific student leadership need to be within the
building during each buy out period. Make sure each teacher gets instruction on how to manage
the“buy out” as well as the money they collect that day. With this instruction page, include envelopes used to collect funds. Here is an example instruction overview:
Dear Teachers,
We want to thank you for your participation in our fundraising “Buy Out” day. We are on our
way to reaching our goal to raise XXXX for The Tyler Robinson Foundation and we couldn’t
do it without you. Attached to this flyer are envelopes for our “Buy Out of Class Day”. There
is one per period. As each of your classes “buy out”, please send the envelope down to the
main office. On the envelope please include the following:
-Your name
-Period

Hold a one-day yard sale fundraiser with donated items from the community. Consider also adding
a bake sale and a car wash, all being facilitated in the parking lot of the school simultaneously.

-Amount of money in envelope
-Two signatures (include the two people who count the money).

EVENT FACILITATION
Ensure your student leadership arrives early and ensures equipment needed (gaming console,
movie in auditorium, karaoke, ping-pong tables) are set up prior to the first period of “buy out” day.

Designate a collection and drop off area with designated times that area will be open. Begin
collecting items at least one month before the chosen yard sale date.
Ensure you have student leadership and student body volunteers with specific
responsibilities. Ensure you’ve placed digital ads where applicable for your event and created
posters for display within the community. Arrive at least 90 minutes before the event to ensure
items are properly laid out and priced. Consider sharing images of items on school’s social
networks. If you’re including a bake sale, collect those items as well. If adding a car wash, ensure
you have a water source, buckets, and soap appropriate for vehicles. Ensure you have specific
students assigned to both the bake sale and the car wash responsibilities. Remember to lower
item prices as the day progresses to prevent having a lot of leftover things. Plan a thrift-store drop
off after the event is over to get rid of remains. Ensure there are specific students assigned to man
the cashbox. Consider adding a donation jar and foundation information near the ‘check out’ table.

CLOSING CHARITY
ASSEMBLY
CLOSING CHARITY ASSEMBLY
EVENT DESCRIPTION
The entire student body should be gathered for the revealing of the
total amount raised for The Tyler Robinson Foundation. Include a few
performances during this assembly. Consider sharing experiences
students may have had during the efforts. End with a focus on the
charity itself. You may consider distributing prizes to the people that
participated the most in the fundraiser and conclude any events that
were held to raise money. You may also consider including speaking
parts, a video, and a slideshow. Even include video assets from TRF
spotlighting some of the kids. Don’t forget to reveal the grand tota
raised!
EVENT DESIGN
Create a detailed agenda, or run of show to outline the assembly.
Make specific job assignments for student leadership to fill out
paperwork to reserve the gym, introduce performers, run all
technical equipment, etc.
EVENT FACILITATION
Agenda should be made at least 2 weeks before the event. All
assembly participants should arrive at least an hour prior to the
beginning of the assembly. All tech should be tested and working.
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CONTACT
INFORMATION
For more information contact Jesse Robinson at
jesse@trf.org or info@trf.org
TRANSFERRING OF MONEY
Please reach out to inquire the availability of a TRF
Representative to be present at the kick-off and closing assemblies. We can formally accept the funds
raised and speak about
TRF. If that is not possible, checks are our preferred
means of transferring money.
ONLINE DONATIONS
All money that is raised on your events fundraiser
page is automatically transferred to TRF. All donors
will receive a thank you email and electronic tax
receipt upon donation.
CHECKS
Checks made payable to The Tyler Robinson Foundation must be mailed to:
400 S. 4th Street #500
Las Vegas, NV 89101  
CASH
We ask that cash is put into the school bank account
and a check cut from there.
Only checks made payable to The Tyler Robinson
Foundation will be
provided a tax receipt in the form of a letter. If cash
donations are accepted and donors request an acknowledgment of their gift for tax purposes, the
following information must be collected and sent to
the Foundation: Name, Address, Amount Donated,
and Date Given.

